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Package Yourself With Class

Athena Dean Holtz



Dictionary.com

1. a strong effect 

produced on the intellect, 

feelings, conscience, etc.

2. the first and immediate 

effect of an experience or 

perception upon the mind; 

sensation. 



Online

In Print

In Person



You never have a

second chance

to make a good

first impression.



7 Components:
1. Bio  

a. Know your audience

b. Resist the urge to tell your 

background in 

chronological order – don’t 

need your whole journey



7 Components:
1. Bio 

c. Write your bio in first person – your 

voice needs to be present – create 
the connection 

d. End your bio with a call to action 
• Tweet you

• Post comment

• Listen to podcast

• Watch video

• Connect with me further



7 Components:

1. Bio
• Short

25 words (max)
- Facebook
- Twitter



Facebook:
Affirming God’s Faithfulness in a mix 

of interviews with favorite authors 
and insights into God’s goodness. 
Learn more at 
www.alwaysfaithfulradio.com



Twitter:
I host Always Faithful Radio on AM 

630 KCIS. I love to share stories of 
God’s faithfulness with women from 
all walks of life! 
http://www.alwaysfaithfulradio.com





7 Components:
1. Bio

• Short
• Long

65 words (max)
- LinkedIn
- Google+



I am a radio talk show host for Always 
Faithful Radio. My current focus is on 
helping authors through Redemption Press, 
and my new role as a pastor’s wife. I am 
available for speaking engagements to 
encourage women in their faith by sharing 
my own colorful journey and personal 
experience of God’s faithfulness. Learn 
more at www.redemption-press.com and 
www.alwaysfaithfulradio.com



I am a former radio talk show host for Always 
Faithful Radio. My current focus is on helping 
authors through Redemption Press, and my new 
role as a pastor's wife. I am available for 
speaking engagements to encourage women in 
their faith by sharing my own colorful journey 
and personal experience of God's faithfulness. 
Learn more at www.redemption-press.com and 
www.alwaysfaithfulradio.com



7 Components:
1. Bio

• Headshot
1. Warm smile, open, 

approachable, warm, 

engaging

2. Not a selfie, DIY, glamour shot, 

or professional business look

3. Be sure to be a WYSIWYG –

current photo, not from high 

school



Headshot

1. Hire a professional. Don’t simply ask a 

family member or friend to snap a few 

quick pictures. And don’t settle for 

Olan Mills or some portrait factory. 

Instead, search the web for 

“photography headshot [your city].” 

Review online portfolios and ask for 

recommendations from your local 

camera shop. Expect to pay a few 

hundred dollars.



Headshot

2. Negotiate for all rights. Make sure you 

do this on the front-end. You don’t 

want to pay a licensing fee every time 

you use the photo in a different 

context. Some high-end 

photographers will not agree to this. If 

so, keep looking. Photographers are 

plentiful, and you will readily find one 

who will work with you.



Headshot

3. Don’t shoot in a studio. I know some 

will disagree with this, but few things 

look more sterile than a studio. 

Instead, shoot the photos on your turf, 

in familiar surroundings. This is so much 

more interesting and adds more of 

your personality to the final result.



Headshot

4. Wear something appropriate. The 

focus should be on your face, not your 

clothes. By “appropriate,” I mean 

something not dated and not too 

trendy. I always ask myself, “what can 

I wear that I won’t be embarrassed by 

ten years from now?” You might even 

want to make a few wardrobe 

changes during the shoot



Headshot

5. Take lots of photos. You are not 

looking for a posed photo. You want 

something more natural, where your 

personality is fully expressed. The more 

photos you take, the more likely you 

will find ones that work. A good 

photographer can take a couple of 

hundred photos (sometimes more) in 

an hour.



Headshot

6. Look into the lens. You want to make a 

personal connection. This is really no 

different than meeting someone for the 

first time—look directly into their eyes.

The eyes truly are “the window to the 

soul.” One exception is photos of you 

speaking or performing. However, 

these aren’t technically headshots.



Headshot

7. Smile—with your whole face. I’m not 

talking about one of those big, cheesy, 

smiles where you force yourself to hold 

the smile about two seconds longer than 

you are comfortable. I’m talking about a 

natural smile with your mouth and your 

eyes. You want to look likable. This is more 

important than looking professional—

whatever that is.



Headshot

8. Crop the photo tightly. We don’t need 

to see your whole body or even your 

upper torso. We want to focus on your 

face. While you’re at it, ask the 

photographer to blur the background 

slightly (photographers call this 

“bokeh”). This will emphasize your face 

even more.



Headshot

9. Pick one main photo. Use this on your 

products, your website, and as an 

avatar on all your social media profiles. 

You want a consistent brand 

impression. You can also pick a few 

alternatives, so that your strategic 

partners have a few options. I do this on 

a special Promotional Materials page. 

One someone needs a photo, I direct 

them there.

Michael Hyatt
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7 Components:
1. Bio  

• Headshot
• Business Card
• One Sheet
• Internet Presence
• Social Media





Social Media Musts
1. Custom Banners



Social Media Musts
1. Custom Banners
2. Consistent:

• Font
• Colors
• Feel
• Design











Social Media Musts
1. Custom Banners
2. Consistent:

• Font
• Colors
• Feel
• Design

3. Branded or themed graphics 
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7 Components:
1. Bio  

• Headshot
• Business Card
• One Sheet
• Internet Presence
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• Expertise / Credibility Builder



7 Intangible Components:
• Passion for your message 
• Transparency in your words
• Honesty in your bio 
• Humility in your one sheet
• Excellence in your presentation
• A desire to authentically connect in 

your approach
• Love for your audience



I’ve learned that people will 

forget what you said, 

people will forget what you 

did, but people will never 

forget how you made them 

feel.
Maya Angelou



You may be the only 

glimpse of Jesus 

they see…so leave 

them wanting more.
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Traumatic Brain Injury Awareness Month

Traumatic Brain Injury 
Awareness Month (August)

Sep. 7-13, National Suicide 
Prevention Week 
Sep. 10, World Suicide 
Prevention Day

Bullying Prevention Month
(October)







https://publishingtodayradio.wordpress.com/2015/05/30/podcast-from-530-
show-on-the-power-of-the-spoken-word/
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https://publishingtodayradio.wordpress.com/2015/07/19/listen-to-the-podcast-
from-718-the-power-of-connecting-with-readers-with-suzanne-shawn-kuhn/
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http://www.redemption-press.com/resources
mailto:athena@redemption-press.com

